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Abstract

This research ain at studying format of brand management of private higher educational
institutions which affects the decision-making of the first year undergraduate students of further
their studies. This is qualitative research and in-depth interview by 5 administrators of universities:
Dhurakij Pundit, Bangkok, Rangsit, Sripatum and Thai Chamber of Commerce was used.
Collecting data by quantitative research method and survey research. The sample of this study was
comprised of 400 first university students, semester at 2012, in the 5 private universities.

The research findings are

1. model of private universities brand management found that

1.1 Specific target: at grad 11-12 students, vocational students were target of the
private universities. Moreover, the private universities focus important target at private schools
under vocational colleges’ students

1.2 Creating brands: the private universities have their own clearly and differently
characteristic brands based on academic knowledge, technologies, languages and virtue.

1.3 Creating brand characteristics: the private universities created brand
characteristic through projects, activities and curriculums was included. However, all private
universities aim to same target was wish students living in society happily with virtue.

1.4 Creating brand mission: making research was used for creating brand in the
private universities thought projects: Road show in schools, Open House for application, publicized
by Medias such as television, newspapers, radios, internet network, contests, SMS and E-mail.

1.5 Upgrade brands value: there was 3 main aspects that the private universities
upgraded and managed brands value; 1) international 2) focus at languages especially English and

third languages-Chinese and Japanese and 3) realize about social responsibilities more.



2. Brand management and impact of the brand value influences to decision making to
enroll in university level of first university students in the 5 private universities found that most of
students choose university to enroll from brands in generally. By aspects found that image of
universities influences to the samples’ decision at high level, next, activities in universities,
curriculum management and social services. In addition, social backgrounds of the samples were
considered: high school and grade reports of 12 grade’s students or equally were related to brand
management and impact of the brand value influences to decision making to enroll in university

statistically significance at .05 level.
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